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Contact Information

Anna Maria Soriano
Account Manager Partner Program| Waltham, MA

8 amsoriano@-constantcontact.com

Insight Provided by KnowHow

Visit: www.constantcontact.com/learning-center
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Introduction

Thi s presentation has t hi

1 Connecting to build
customer relationships

2 Informing people who
will buy in to your
message
and share it with others
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3 Growing your business
with engagement
marketing
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1 CONNECT

A Connecting with your customers

A Engaging in profitable
customer communications

A Using email and social media as
components of an engagement
marketing strategy
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Why Engage”?

Q. Where will the majority of next
mo nt Ihwseiess come from?

A. EXisting customers
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Q. What is your best source for
new business?

A. EXisting customers




3 Steps to Building Relationships

A Email marketing
A Trusting relationships
A Early relationships
A Encourage broader relationships

through SMM Customers

A Social media marketing
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A New relationships
A New prospects

A Encourage deeper relationships
through EM

¢
4

You

Prospects

Step 1:
Great customer
experience

Step 2:
Connections that enable
ongoing dialog

Followers

~ Friends

Followers

Step 3:
Content that engages
and spreads
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Five Types of People

Raving Fans Customers Prospects Suspects Disinterested
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Acquiring Customers

ATi me é Moneyé Energyeée ETff
A Takes 7 touches, on average, for a sale to occur

A Some buy right away
A Others research and try

ASome show interest don

PRt
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The value of a customer
YouoOove already pai d f

| t 6/4imeS more expensive to gain
a customer than to retain a customer 1

They spend more
Repeat customers spend 67 percent more 2
They are your referral engine

After 10 purchases, a customer has
already referred up to 7 people 2

Sources:
1. Flowtown, 2010
2. Bain and Company

Copyright © 2011 Constant Contact, Inc. 11
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Why Email?

A Because almost everyone your business
needs to reach reads it:

A94% of Internet users between the ages of 18 and
64 send or read emalill

A An even higher number of users ages 65 or older do the same

§A61% Use a social networking site

A 147 million people across the country use email,
most use it every day

Sources: Pew Internet and
American Life Project 2010
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Why Email?

Ve

Al t 0 seffective: Direct mail vs. email

A For the same response, direct mail costs 20 TIMES
as much as email 1

A Email ROl is the highest when compared
to other internet marketing mediums 2
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Emai | Mar ket i ng

Junk email




Emai |

A Delivering professional
email communications

A To an interested
audience

A Containing information
they find valuable

Mar ket
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C}lf Summer Institute for Teachers

Chicago Humanities Festival | July 27 & 28

:;Zi: Online Research: New Approaches
-2~~~ ToTeaching & Learning

chicagohumanities.org

Support CHE

Find us on Facebook
Follow us on Twitter
@ Chi_Humanities

Join Our Malling List!

Upcoming Event
Jonathan Alter
The Promise:
President Obama,
Year One

Thurs. June 24th
@ 7:00 pm
Francis W. Parker
School

2233 M Clark Street

Join Newsweek
columnist Jonathan
Alter as he discusses
his new book, The
Promise. President
Nhama Vasr Mna Ha

You're invited to the 2010 Summer Institute for Teachers, a two-day
seminar aimed at developing your classroom skills, held for teachers
from across the Chicago-metro areal

Over the years, the Chicago Humanities Festival has presented
Summer Institutes in history, urban planning, poetry and creative
writing. This year we're stepping into new territory, at the request of
many of our participating teachers: online research.

CHF is pleased to present a two-day institute designed and facilitated
by DePaul University research librarian and adjunct faculty
Paula Dempsey

Topics to be covered include:

how knowledge is organized

research as a process

deep reading vs. skimming and their connection to research
disceming a credible online resource

keeping track of your resources

free vs. paid resources

plagiarism

Over the course of the two days, SIT participants will work in small
groups to explore these questions and others by tackling a single
research topic through multiple lenses.

DATES & LOCATION
Tuesday & Wednesday, July 27 & 28; 10 a.m. - 4 p.m.
DePaul Conference Center,
1 E. Jackson St. 8th Floor, Chicago

Lunch is included. 10 CPDU credits are available.

COST
This seminar is FREE!
A 550 deposit is required fo reserve your place. The deposit will be
refunded upon your completion of SIT.
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Basics of Email Marketing

A Setting expectations

A How many emails sent
- . BY THE BOOK ACCOUNTING, INC. NEWSLETTER
A When are emails sent JULY 2010

A What type of information T —

YouTube Anyone? - s .
Although | am enjoying summer, | must admit this heat is "no
7 Save The Date joke". Many cities across the country are seeing temperatures
in the 100%s. 1t makes me wonder just how hot it will be in

A Delivering on promises iy o)

QuickBooks Training
Make sure you stay hydrated and keep cool. Drink lots of

Ve
- - water during these hot summer days, especially if you work
A M atc h I n g eXpeCtatI O n S Quick Links outside. I've found drinking through a straw is helpfully in
consuming more water, especially for those of you that don't
like water. (I love water....and on most days, | drink about a
gallon!)

A Providing relevant content

Abiding by CAN SPAM Act

Save The Date!l!

Are you interested in starting a business? Or have you started
a business and need a little help? Well this year's Small
Business Boot Camp is just what you need. More details to
follow. For now, block these dates off on your calendar.

October 28 & 29, 2010

> I

Gaining permission _
A Do they know me? Tl conutante

YouTube?

A DO th ey Care? e Join us for a power packed hour of tax tips and

record keeping strategies. | am on a mission to

a channel. KEEP SMALL BUSINESS IN BUSINESS. That mission
i includes you: Mary Kay Consultants! | love Mary Kay
Consultants and | want to help you be successful.
Get all your tax and accounting questions answered
on this call, so you can focus on building your
business. All registered consultants will have access

Find us on Facebook [E] to the replay.

A Utilizing professional services




Regular Email vs. Email Service ]
Provider Constant Contact’
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A Standard email programs
(e.g. Outlook, Hotmail)

e sent via mail.mac. con,

| rsmith@abc, com, ballen@:xyz. org,ssmith@yahoo, com, bankingguy@thebank. com, prez@bigeo.com, ajones@cdu| ||

ABC Sept 2006 MNews

September 2006 Events & News!

A Limited # of emails sent at e et e ersoa

Win & trip to the Australian Cpen!

One t” I Ie KIh lwateur Australian Open

Qualifying Tournsment
Ooctober 6 - 8, Z006

A No formatting control P —

Play is open to men and women owver 25
who hawve newver had a professional ATP

v
A LISt break u more or WTA ranking. Our 2 winners get free
p trips to compete in Chicago against the
- - other 3 gualifying tournsament winners.
Susce tlble to fllters The Chicago event winner in Novewber,
p iz off to the Aussie Open to compete and
play for FRRREEEE!

A . . Entry Deadline: Sept 25th
A No cohesive branding
Includes: consolation rounds,
T-shirt, gift kbag, players party
and other goodies!

A No tracking and reporting of

September Z3izzle Singles

email results i mpm
Non-Elimination Round Robin
S




Regular Email vs. Email Service m ]
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A Email marketing services
automate best practices

A Provide easy-to-use templates

o v n give
C4K Unique Idea “m" supporte

Remember - we could
o Oux Mg Ust] never do all that we do

A Reinforce brand identity ::";2”,,,,;::;:;,"7;::?"M

A Email addressed to recipient 18For 15

only S

“Christmas for Kidsf"

A Manage lists i adding new
subscribers, handling bounce-
backs, removing unsubscribers

OThquqlbu S at The Hill
were “stuffed” full of food, fun and

mﬁﬁy Ha"SUAME TaiiiEs (3marts
an

-0 -

eu

e ﬂlladwﬂhﬁl TMll ll board
es, lots 1 yummy  food,
movies, forC (thanks to a couple of our tee:
gl'l s who quickly formed a "decorating ¢ mmm el), baking cor IG and even . lllgl g eque: tsi

A Improve email delivery, track L e i
results and obey the law

o
Mark Your Calendars - December 19th, 8 PM
Musicians Brad Cunningham and Kyle Pudenz will be performing a benefit concert at:
The Under ground Cate
111 South Ninth Street, Suite 10

Columbia, MO
(For a location map, click HERE)
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Email Basics Checklist

Ask yourself before you be

*/Do repeat and referral customers help your business?
‘/Do you have a plan for delivering multiple communications?
Q/ Is your audience interested in your message?

Jls it valuable to them?

Can you make your emails look professional and reflect
your brand?

Do you have an Email Service Provider to help manage
your strategy?
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Section

1 CONNECT

77
>
V7 2 4

Building a Quality Email List
>y ‘»

A The benefits of permission- &«
based marketing s

A Building a valuable contact list

A Keeping your list current




Consumers Define Spam
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| % (0 unread) vahoo! Mai, gu...cs | =
O Offline v
mMAIL Sign Out. My A et Clane Yahoo! | My Yahoo! | News | Search the Web... | search |
_ - -
Home P K 3 Mobie | Options ¥ | Help
—

. Mailbox - New Mail

Move to l;!

Brwwhasel | ff octe  @acten~ BbMovex reeps: tewd B Repartspem |
8 tew Mad 05 ¥ Frem subject —

 Search Mail | | Search the Web | Ziysestchootions

Try Priority InboxBeta

Hey, this is impo. ~er lose access to your account, you can send password reset info to ernie@apple-investor.com. This address is correct | Update this 1 tue
address
[Reponspam]l) eteHMovebv[LabeISvHMomawonSv] Refresh 1 - 50 of 2671 Older» Oldest »
; Comment posted on "'Huw Much Did You Lose wltﬁ Perfect de( Alert dot Com" - YouTube help center | e-mail bpﬁon Mar 13 I{
YouTube Service bbath y has posted a t to your profile - YouTube help center | e-mail options | report spam sabbathcrazy h: Mar 13

Gree

tickets to Linkin Park and a ¢

and more on the Web at www.AOL.com

@ 2004 Armarica Online, Inc. All Rights Reserved, Legal Notices l Privacy Palicy | Download AOL
I 2 5N Ul Adalafes sinnes com._____ BE: Oificial Sitea

|




Incoming or Events
Outgoing Calls and Meetings
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Email Place of Business Online
Signature Guest Book Presence

[ Ca |

Subject: |

Times New Roman - ElB 1 UA

K Smitheen
WebDevelopersNotes.com

PY Web

\N@r4 | Developers
Notes

Customer & Prospect Database

Join Our Email List

Email:

Linked fiJ.

-

57% of consumers will fill out
a card to receive email alerts
when asked to by a clerk at a
local small business.

Source: Transact Media Group

22



Integrate Email Marketing and
Social Media Marketing




